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Each year we visit close to 300 different households in Switzerland, and we conduct observations and i n t e r a c t i o n s J a n u a r y + F e b r u a r y 2 0 0 8 Every month we visit a number of households, focusing on different topics that can range from communication to entertainment, from the use of social-networking sites to the use of VOIP. Although the focus may change, all contextual interviews follow a certain pattern, and we are careful to collect a certain base set of information in order to continue building a comparable set of data across studies. All interviews and observations are recorded, and field notes are taken. Interviews are then transcribed in a semi-summarized format, and data is made anonymous. Alongside recording conversations and taking field notes, we have developed a series of small artifacts to collect our data. These artifacts can be thought of as cultural probes, in that the participant completes the artifact and is therefore actively producing content.
A communication diary.
Participants are asked to complete a diary for four days, jotting down every private exchange they have that is mediated by technology. This includes the use of SMS, email, voice calls on the landline and mobile phone, and also IM or calls from the PC. For each exchange, we ask them to write down who they were communicating with, what they were "talking" about, where they were, and at what time. Participants are instructed to take the paper diary everywhere, and to fill it out immediately after a communication event has occurred, in order to reduce the risk of forgetting over time. When we come back to retrieve the artifacts, we discuss the diary with the participant to understand why a certain channel was preferred over another in a given situation.
. A timeline. Participants are asked to develop a timeline of their previous day, and we coconstruct the artifact with the participants. We ask the entire household to sit together in front of the paper and draw out the timeline of the previous day. The collective exercise makes it easier for people to remember, as it sparks discussions, and we can find redundancies that make the reconstruction more reliable. We also ask the household to draw the last weekend day. Based on the timeline, we also systematically inquire about the organization of the household in terms of responsibilities and chores, about travel time and means of getting to work, school, or leisure. We discuss hobbies and sports, and leisure time in general.
. A map of the home. Next, participants are asked to draw a map of the position of technology in the home. Participants draw their home in "plan view" and place all informationtechnology devices on the map. If a device is mobile, we discuss where the device is used most frequently.
. A social map. Finally, the participant is asked to draw a social map or personal network. We ask each participant to write down the names of the people who are meaningful to them and with whom they are in contact on a regular basis, and to place them in order of proximity to themselves. The inner circle represents people that are very close. Names that are placed further out are less close or contacted less frequently. How We Collect Our Data i n t e r a c t i o n s J a n u a r y + 
Field Notes of Technology Usage
When it comes to discussing technology, we follow a simple principle: We always want participants to show us what they do with their channels and devices. This means that we sit with them in front of the device and ask them to show us their favorite sites, buddy lists, emails or pictures. We look at their profile pages or personal websites, and we look at the content of their HD recorders linked to their TVs, and at their collection of DVDs and CDs.
Within a home, we talk to and observe each member of the household, children and teenagers included. When a household is composed of multiple members, this provides multiple points of view on what is going on in the home. The same devices are used differently by different household members, and this plurality of usage also gives us insights on how technology is being domesticated in the home. i n t e r a c t i o n s J a n u a r y + F e b r u a r y 2 0 0 8 
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